IKEA Sustainability

Wherever we are, we shall act to have a positive
impact on people and the limited resources of our
planet
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Circular IKEA
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Long lasting value

CARE &
REPAIR

Spare parts

Online community and
guides

In-store repair service
Repair service

Care products

Post purchase com
IKEA FAMILY seminar

Kitchen services
Short term renting
Long-term leasing
Internal sharing
platform

TAKE BACK & RESELL

Take back

Textile take-back

Store waste handling —
balers

Removal service
Re-sell in-store

Re-sell online

Mega events
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HAPPEN !



Thank you!

Riccardo.giordano@ikea.com
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Home is the most important place in the world




